[bookmark: _GoBack]เข้ารับการประชุม เรื่อง เกณฑ์คุณภาพการศึกษาเพื่อการดำเนินการที่เป็นเลิศ (EdPEx) ของ สป.อว. 
และศูนย์ประสานงานประกันคุณภาพการศึกษา มสธ. ครั้งที่ 3 
วันที่ 29 เมษายน 2565 เวลา 9.00-16.30 น.
หมวด 3-4 และผลลัพธ์ที่เกี่ยวข้อง
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Commentary

Aligning and integrating your performance management
successfully implementing and using your performance measurement system. The Education Criteria view alignment
and integration in terms of how widely and how effectively you use that system to meet your needs for organizational
performance assessment and improvement and to develop and execute your strategy.

stem. Alignment and integration are key concepts for

Alignment and integration include v re aligned throughout your organization and how they are integrated
to yield organization-wide data and information. Organization-wide data and information are key inputs to
organizational performance reviews and strategic decision making. Alignment and integration also include how your
erformance measurement requirements to track work group and process-level performance on
at are targeted for their organization-wide significance or for improvement.

Big data. The challenge, and the potential, of ever-increasing amounts of and modalities for data lies in choosing
synthesizing, analyzing, and interpreting both quantitative and qualitative data, turning them into useful information,
and then acting operationally and strategically. This requires not just data, but knowledge, insight, and a mindset for
intelligent risk taking and innovation.
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